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Tobacco Marketing is Targeting
YOU!

* Smoking habits often begin in early-to-mid
adolescence.

* Adolescent smokers often become adult
smokers.

* Internal tobacco industry documents prove
that they are targeting YOU.

* “Today’s teenager is tomorrow’s potential
customer” (Myron Johnston, Philip Morris
Research Department, 1981)

* And “The renewal of the market stems
almost entirely from 18-year-old
smokers” (Diane Burrows, RJR Marketing
Department, 1984).
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Point-Of-Sale (POS) tobacco advertising

As tobacco advertising became more
restricted, they shifted their focus to POS.
* The majority of their advertising
spending goes into POS marketing.

People don’t even notice POS advertising
anymore because we are constantly
surrounded by it, so much that is has
become the norm.

But we need to document the types of
advertising they use to attract youth.

This is where you come in...
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Objectives for data collectors

* Understand the importance of
the point-of-sale environment

* Recognize key product
categories and brands.

* Learn key concepts:

Tobacco Flavors

Store Types

Advertisements

Product Placement

* Price Promotions

Product Pricing



https://www.youtube.com/watch?v=PWoNNIEahK0
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Standardized S
Tobacco <
Assessment for

tandardized Tobacco
Assessment for Retail Q
Settings(STARS) . : i B S u P P h es

Pocket Guide

STARS paper assessment

Pen or pencil

Pocket guide/Protocol

Optional: list of stores to visit, map of
area

Mannia Andersson
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Standardized 1 Duteotvst
Tobacco i ’:v—n—
Assessment for T e ks g

Settings (STARS) & g

Environmental Scan Tool

6 ‘Which oroducts are advertised outside the store (on windows/doors, building.
sidewalk or elsewhere)?

«. Chew, moist o dry snuftl, dip o sous.
1. Excigarettes.
. E-hookah

oopoooo
fEdddds
gououaon
[ EEEEEE]

* ~ 10 minutes
: e Assess the following:
e — R —— * Types of tobacco products

{e.g. WalMart, Costco, BU's, Sam's Oub) o discount store ie.g. Dollar General, Family Dolla?)

D:un::e,v-p-nmmhg.qumu-ea—-n--“n—nm

e * Outside advertisements

0, Yes and visible to customers
0, Yes but not visible to customers.

R * Storetype

:Ti:if?.,%?:f’;:mm sl Store qualities (e.g., pharmacy, WIC)
B — Product placement

Interior tobacco ad placement

Price promotions
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Standardized

Newero
Tobacco S
1 Store Name/D:
Assessment for 01, Store name matches asigned name
Retail S

Settings (STARS) & oty vy s e s sk 0 i e st SR

ao

Let’s begin...

oopeea

EXTERIOR
6 ‘Which oroducts are advertised outside the store (on windows/doors, building.
sidewalk or elsewhere)?

FEgdads
goppooop
[ EEEEEE]

INTERIOR

7. Store Type: (Choose one)
LI, Convenience store with o without gas (e.g. 7-Eleven, Exxon, Wawa)
[, Drug store/pharmacy (e.g. Walgreens, Rite Aid. Duane Reade)
[, Beer, wine, or liquor store {eg. ABC)
[0, Grocery store (e.g. small market/deli/produce market] or supermarket je.g. Stoo & Shop, Hars Tester, Albertson's)
1, Mass merchandiser (e.g. WalMart, Costco, BJ's, Sam's Club) or discount store fe.g. Dol General, Family Dolle®)
[, Tobacco, Vape or Smoke shop (e.g, cigar shops, hookah bars, e-Ciganette shops, or Other tobacco shops)
(R —_ L L

i Any tobacco products sold here (Le, cigarettes, Cigars, cigarillos/little Cigars, Chew, moist o dry saufl. din, snus, o eCigareties)?
{Choose one)

[, No(STOP if focusing on tobacco retailess]

5. Does the store have a pharmacy counter?
O, v 0O, No

10. Akoholic beverages sold here?

O, Yes 0O, No h
11. Does store display a graphic health warning sign? m

D, Yes [, No

it B
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Standardized Date of Visit, Start Time,

Tobacco

et End Time, School Name,
Store ID and Store Address

[0, No, store s closed

. No, under 18 not allowed to enter

O, No, membership or fee required to enter
O, No, environment unsafe for me

[, No, asked to leave befc

[, Other (specify):

I — * Record date of visit, start time and end
it e o .
5‘?‘,;@"‘3;2 oe  olw time.
5:{::“355:“""‘““"“""‘“‘ E z E * \Write the name of the outlet.

* Make sure each school and store has a
unique number.
**School ID numbers will be assigned.

* Enter the store address from your list.
*If address matches the address on your list, check the
box for “Actual address matches assigned address”
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Standardized RELEEE

Tobacco j xﬂf
[ YT 8 (0 (@ O, Stoerame matches ssigned rame
Retail 4. StoreAddress

Can you survey this store?

Semngs (STARS) E muyo‘mumrMMmymmmmwMJ
u; No,store does not exist
[J, No,storeis closed
[, No, under 18 not allowed to enter .
i, N el i * Yes answer is most common
[0, No, environment unsafe for me

S sk * |If No, select the option that explains why

EXTERIOR not

i * |If asked to leave store before
v iE completing survey mark, “No, asked to

leave before completing survey”

If store is temporarily closed, note
reopening date in “field notes” section
of survey form

If you answer No, then stop survey and

continue to next store

< Cigarilositle cgars O, Yes
. Large cigars 0, Yes
e, Chew, moistordrysnuff diporsnus L, Yes
f. E-cigarettes O, Yes
0. E-hookah O, ves

GDDG OD ﬂD OD oDeD

5§55 858%5%%
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Which products are advertised

outside the store (on
— windows/doors buildings,
Bl e a e S sidewalk or elsewhere)?

a. Cigarettes — non-menthol

b. Cigarettes - menthol

c. Cigarillos/little cigars

d. Large cigars

. Chew, moist or dry snuff, dip or snus
f. E-cigarettes

. E-hookah

Select Yes for each tobacco product advertised
outside the store

If there are no exterior advertisements for a
tobacco product, select No

ODOD OD OD OD ODBD

Definition: include any sign, poster, banner, decl, sticker, neon light or other three-dimensional object

that promotes 3 brand. Advertisements are pre-printed or professionally-produced but may incdude
hand-written information about price. These may be located on the building or property (e.g., on the
mxmmmmpmnmw



Marlboro 56 1

Pall Mall 541

0

8

* Intended to sell products
* Branded (name or logo)
* Displayed as a sign, poster, banner or neon

NEW light
e » With or without price
Swmm";’ké * Printed, not hand-written
Fach e Can have hand-written price information

st e

smoke
B Electronic |
i v, JSOLD'HERE B




Hand-written promotions

Product displays inside that are

Unbranded references (e.g., cigars, visible through the window

hookah, cigarettes)



e Storefront windows, doors, building & sidewalk
* Push/pull, enter/exit signs and functional items
(e.g. shopping basket, trash can) with product

advertisement
* Include advertisements on a door that is
propped open and on top of gas pumps




Chew, moist
ISR

)|

T

YiG

\
!

o4
' Goennager 4

Definition: Battery-powered cigarettes that produce vapar instead of smoke. This categor
include e-hookahs or e-cigars.

ry does not

g
g
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'I' M ﬂ A [: [: w Cigarettes

» Refer exclusively to tobacco cigarettes
* Does NOT include electronic cigarettes
* Cigarettes may be menthol cigarettes or
non-menthol



Popular brands include Marlboro, Newport, Pall
Mall, Camel, and Winston

Ol CANME;

SINCE 1913
FILTERS

&

LIGHTS TURKISH & AMERICAN Marll] []II[]
BLEND
CIGARETTES MINISTERSTVO ZDRAVOTNICTVI VARUJE

ROZUM A CHTIC NEMOHOU BYT V 0POZIC!

LENGTH

Winston

FILTER-CIGARETTES

FILTERS

FULL- -RICH CANODS MWL CAR] TS
TOBACCO FLAVOR

MADE IN U.SA,
P S —




 Menthol is the only flavored cigarette

permitted by federal law
e Typically green packs but may come in other

colors

Menthol cigarettes

.__-:! Newport




Popular brands include Newport, Salem, Kool, and
Marlboro menthol

PALL HALL

MENTHOL

MENTHOL

Marlboro

SPECIAL @

PNICE
PLUS TAX




PEERS AGAINST Cigarillos/Little Cigars

T u ﬂ A E E m * Tobacco wrapped in a tobacco leaf (or a

brown paper containing tobacco)

e Short (3-4 inches) or the size of a cigarette
* May be sold individually, a few in a pack, or
in a pack of 20 or more that looks like a

cigarette pack
e Blunt and blunt wrappers are
considered cigarillos/little cigars

Cigarillos/little cigars

% —
2 ~ — Y
. : 183 e
R :
w7,
" NS e
>




Popular brands include Swisher Sweets, Black &

Mild, Phillies, and White Owl

PHILLIES
CIGARILLOS

Cinnamon

SURG(ON GO |

oas e Mot AY SURGEON CENERAL WARNING: I GENERAL WARNING: l.%u:-llé'wm:n‘c:
T3 Cgatemes Todarco Srole nzee

Yo

LUNTS

M pUSe nreases The Rk . "
cart Py SRR, And

ke

O Ao Theaar, Pean
A

'SWISHER
SWEETS

GET ONE 3 ol
SHER, \SWISHER) \SWISHER
FREE [N As:




e Smaller unit sizes indicate lower purchase price
* Examine the brands of cigarillos/little cigars to
try and find single cigarillos/little cigars

SWISHER

\—w EETS

Does not count as
single cigarillo/little
cigars because it is
sold in packs of two
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Large cigars

e Typically contains at least one-half ounce of
aged, fermented tobacco wrapped in tobacco
leaf (or a brown paper containing tobacco)

e Often sold as singles but can be found in
boxes

 Larger than cigarillos/little cigars




2 & us
FYIINALAIL AV O

25 Pire-Tosacco

Pire-Tosacco
CiGARs

SURGEON GENERAL
WARNING: Cigaes Are Nt

A Sate Are

NOTE: Some cigarillos/little cigars have the
word “cigar” on the package (e.g. “25
pipe-tobacco cigars”). These are not
considered large cigars since they are sold
in a pack and are smaller than a large cigar.
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Chew, moist or dry snuff, dip or
snus

* These are different forms of smokeless
tobacco all treated as one product category

* You don’t need to recognize the difference
between chew, snuff, dip or snus

* The products are packaged in cans or pouches
and are usually shelved near cigarettes

Chew, moist or dry snuff, dip or snus




Popular brands include Marlboro, Camel, Skoal
and General

AMERICA'S BEST CHEW
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Electronic cigarettes (E-cigarettes)

Battery-powered devices that produce vapor instead of
smoke

e Can be disposable or refillable
Using e-cigarettes is called “vaping”
Category does not include e-hookah or e-cigars
May be shelved with tobacco products, in a self-service
container or with nicotine-replacement products like
Nicorette

* Some e-cigarette displays advertise “100% water

vapor”

E-cigarettes

indude e-hookahs or e-ogars.




Popular brands include Blu, NJOY, Swisher and
Starbuzz

NATURAL

SMOOTH

DISPOSABLE

* Convenient & Long Lasting
* Classic Tobacco Taste

* 18mg Nicotine

e Ofciat e-ciganette. WAD)
ofthe World Series of Poker” d
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Electronic Hookah (E-hookah)

AKA: hookah pen, disposable hookah
Battery powered device that creates
vapor

e Can be disposable or reusable
E-shisha used inside, often flavored

* Blend of E-liquid mixed with flavors

* Available in nicotine and tobacco free
Mostly use of flavor enjoyment NOT for
nicotine delivery



Popular brands include Starbuzz, Tsunami,
Fantasia, Beamer, Royal, and Square

@ﬁ,’ P EéTﬁ)J‘AC?O‘Kﬁ(
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Vaporizers

* AKA: Vape pens

* Produces vapor by heating extracted oils

e Usually used for tobacco or marijuana leaves,
not liquid
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'I' ﬂ B A E [: w Accessories

e E-liquid/e-juice
e Used in e-cigs
 Comes in varying levels of nicotine and
nicotine free

e E-shisha
e Used in e-hookahs
* Blend of e-liquid mixed with flavors
* Comes in varying levels of nicotine,
nicotine free and tobacco free
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* Drip Tips
* Acts as a mouthpiece for the juice
attachment

é"l&lihﬁ
§_1808_BE:

e Atomizer
* Heating element that produces vapor
from e-liquid

e Cartomizer
e Consists of an atomizer surrounded by a
liquid-soaked poly-foam that acts as an
e-liquid holder

e Clearomizer
* (Clear tank in which an atomizer is
inserted
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'|' ﬂ ﬂ A [: [: @ Accessories

Atomizer Adaptor
* Allows you to use different sized batteries
and cartridges

Blank Cartridges
» Refillable cartridge for e-liquid

Portable Charging Cases/Carrying cases
e Case for e-cig or e-hookah

Volt Car adapter
» Cigarettes lighter adapter used to charge
e-cig or vape batteries
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Let’s practice...
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Answer: B,C, D

Not an advertisement because it is
unbranded.

Mariboro Came Newport
SS 10 54 74 5595
%' A

SS-

Pl Mall wiamid Maverick

’3533933555368




EXTERIOR

Which products are advertised outside the store (on windows/doors, building,
sidewalk or elsewhere)?

il tostes belter
2. Cigarettes — non-menthol g, Yes U, No R A"
b. Cigarettes — menthol O, Yes 0, No
c. Cigarillos/little cigars O, Yes O, No
d. Large cigars U, Yes U, No
e. Chew, moist or dry snuff, dip or snus 4, Yes O, No
f. E-cigarettes O, Yes O, No
J. E-hookah O Yes O No

w0

TOBACCO




Answer: Cigarettes- non-menthol and

EXTERIOR

. Which products are advertised outside the store (on windows/doors, building,
* sidewalk or elsewhere)?

2. Cigarettes - non-menthol O, Ye D: No
b Cigarettes - menthol 0, Yes O, No
. Cigarillos/lttle cigars O, Yes O, No
d. Large cigars O Yes 0, No
e. Chew, moist or dry snuff, dip or snus O, Yes O, No
f. E-cigarettes O, Yes O, No
0. E-hookah O Yes O N




EXTERIOR

. Which products are advertised outside the store (on windows/doors, building,
* sidewalk or elsewhere)?

2. Cigarettes - non-menthol D Yes g, No
b. Cigarettes - menthol O, Yes 0, No
c. Cigarillos/little cigars O, Yes O, No
d. Large cigars 0, Yes O, No
e. Chew, moist or dry snuff, dip or snus O, Yes O, No
f. E-cigarettes 0, Yes O, No
. E-hookah : Yes O No




Answer: Cigarettes- non menthol,
and e-cigarettes

=

E-cigarettes

EXTERIOR

_ Which products are advertised outside the store (on windows/doors, building,
* sidewalk or elsewhere)?

2. Cigarettes - non-menthol g, Ye 0, No
b. Cigarettes - menthol O, Yes 0, No
. Cigarillos/little cigars L, Yes O, No
d. Large cigars 1) Yes J, No
e. Chew, moist or dry snuff, dip or snus O, Yes 0, No
f. E-cigarettes O, Yes O, No
0. E-hookah O Yes 0. No
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INTERIOR

7. Store Type: (Choose one)
[, Convenience store with or without gas (e.g., 7-Eleven, Exxon, Wawa)
[J, Drug store/pharmacy (e.g., Walgreens, Rite Aid, Duane Reade)
[, Beer, wine, or liquor store (e.g., ABC)
[, Grocery store (e.g., small market/deli/produce market) or supermarket (e.g., Stop & Shop, Harris Teeter, Albertson’s)
[0, Mass merchandiser (e.g., WalMart, Costco, BJ's, Sam’s Club) or discount store (e.g., Dollar General, Family Dollar)
[0, Tobacco, Vape or Smoke shop (e.g., cigar shops, hookah bars, e-cigarette shops, or other tobacco shops)

DioberGpedty (eg donushoploata Choose one from seven store types defined in
" Crseone T the following slides.

[, Yesand visible to customers
[, Yesbut notvisible to customers
[, No [STOP if focusing on tobacco retailers]

9. Does the store have a pharmacy counter?
O, Yes O, No

10. Alcoholic beverages sold here? &
0, Yes [, No

11. Does store display a graphic health wamning sign? SCIC 0‘*

D| Yes Dn No St and Communtty Jobacio Controd Research

Version 1.0 (05/02/14) 1

&

Follow along in your protocol




(4
SPEEDY STOP
11an

e Sell limited line of goods (e.g., milk, bread,
soda, snacks)
e Can have gas pumps
Do NOT sell uncooked meats intended to
be cooked before eating
* Popular convenience stores include:
e 7-eleven
* Speedy Stop
e Chevron Food Mart
* Exxon




* Known primarily for selling prescription
drugs and over the counter medicines
* Popular drug store/pharmacies include:
* Walgreens
* CVS
e Rite Aid




* Sell mostly beer, wine, and/or liquor

* May sell a limited supply of snack foods

* Popular beer, wine, or liquor stores include:
* Twin Liquors
e Spec’s




Includes small market, deli and produce market
Some have gas pumps
Sell raw meat that is meant to be cooked at home
* The sale of raw meat (meant to be cooked at
home) distinguishes a grocery store from a
convenience store.
Popular grocery stores or supermarkets include:
 HEB
e Randalls
* Kroger




Sell variety of goods including clothes, electronics and
food

» * Sell products at lower prices than traditional retail outlets
e Some have gas pumps

* Popular mass merchandisers and discount stores include:
 Walmart

* Costco

e Sam’s Club

e Dollar General

e Family Dollar




e
-——d

* Smoke shop or other retailer that
primarily sells tobacco products
* Includes hookah bars, e-cigarette
shops, vape bars, and cigar shops
e Popular tobacco shops include:
e All About Vapor
e Classic Tobacco




* These types of stores are very different
than many tobacco retailers .

* These type of shops specialize in the selling
of electronic cigarette products.




i
[BUYRE® Ly

q . l*..’ ‘:\

Select “other” if none of the six store types fit
Specify the store type (write a brief
description)
Other shops may include

e Gas station kiosk

* Donut shop

e Bait & Tackle

e Cell phone or electronic store

e Auto repair shop
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Time to go inside the store!

Completing this survey may require talking

with a cashier or other store employee

Refer to the training materials about how to

introduce yourself in each store

Courtesy is important

* Wait for paying customers to finish before
asking questions

* Don’t block the doors or aisles

* Avoid disrupting store employees or
customers

TEACCH
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INTERIOR

7. Store Type: (Choose one)
[, Convenience store with or without gas (e.g., 7-Eleven, Exxon, Wawa)
E]2 Drug store/pharmacy (e.g., Walgreens, Rite Aid, Duane Reade)
3, Beer, wine, or liquor store (e.g., ABC)
[, Grocery store (e.g., small market/deli/produce market) or supermarket (e.g., Stop & Shop, Harris Teeter, Albertson’s)
[, Mass merchandiser (e.g., WalMart, Costco, BJ's, Sam's Club) or discount store (.g., Dollar General, Family Dollar)
[, Tobacco, Vape or Smoke shop (e.g., cigar shops, hookah bars, e-cigarette shops, or other tobacco shops)
[, Other y): e.g op, baif
8. Any tobacco products sold here (i.e, cigarettes, cigars, cigarillos/little cigars, chew, moist or dry snuff, dip, snus, or e-cigarettes)?
(Choose one)
[, Yesand visible to customers
[J, Yesbut not visible to customers
O, No [STOP if focusing on tobacco retailers]

O, Yes 0O, No

10. Alcoholic beverages sold here?
O, Yes O, No .
11. Does store display a graphic health warning sign? m&_
0O, Yes O, No

Version 1.0 (05/02/14) 1

6& Follow along in your pocket guide

Select Yes if any tobacco product(s) is sold and is
visible
If you cannot see tobacco products, ask the
cashier whether the store sells them
Select Yes, NOT visible to customers if tobacco
products are kept in a case so that they cannot
be seen by customers
Select No if there are no tobacco products sold
at the location

* Do not continue survey if focusing on

tobacco retailers.




| G : ' Indicate that tobacco is still sold at the
: store even if the product is “out of stock”

JIRGivA S Ao
el

V 384 B L
Walk around the store, particularly if you are
In a supermarket or mass merchandiser.

Sometimes advertisements are visible but
products are not. Products might not be visible if
they are in a covered display case.



PEERS AGAINST Does the store have a pharmacy

TABACCE

e Select Yes if the store has a pharmacy
counter

» Select No if the store does not have a
pharmacy counter

8. Any tobacco products sold here (i.e., cigarettes, cigars, cigarillos/little cigars, chew,
(Choose one)
[J, Yesand visible to customers

[J, Yes but not visible to customers
.. No [STOP if focusing on tobacco retailers]

9. Does the store have a pharmacy counter?

NOTE: Stores do not have to be a drug
store/pharmacy to have a pharmacy
counter (e.g. WalMart)

11. Does store display a graphic health warning sign?
O, Yes 0O, No

Pharmacy counter




PEERS AGAINGT Alcoholic beverages sold here?
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» Select Yes if alcoholic beverages are
sold at the store

* Select No if the store does not sell

B e alcoholic beverages

[J, Yesand visible to customers
[J, Yesbut not visible to customers
[0, No [STOP if focusing on tobacco retailers)

9. Does the store have a pharmacy counter?

10. Alcoholic beverages sold here?

Mnmmhmaa hﬂ*(eg.mhgm\uia).




* Includes any beverage designed
for consumption that contains at
least 0.5% alcohol by volume

* Do not include products that
contain alcohol but are not
meant for consumption as a
beverage (e.g., cooking wine,
vanilla)




g Illnm
including fortifie

wine, and champagne)

Distilled spirit (é.g., whisey, rum, vodka
and other distilled products)

| R A
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Alcopops (labeled “malt beverages”
usually with a sweet, fruity flavor)



8. Any tobacco products sold here (i.e., cigarettes, cigars, cigarillos/little cigars, chew,

(Choose one)
[, Yesand visible to customers
[J, Yesbut not visible to customers
[0, No [STOP if focusing on tobacco retailers]

Does the store have a pharmacy counter?
O, Yes 0O, No

10. Alcoholic beverages sold here?
o A5

Select Yes if a graphic health warning sign is visible
in the store
Select No if the store does not have a graphic health

warning sign

Graphic health warning sign

Definition: A realistic photo or illustration depicting the negative health consequences of tobacoo use. This
does not indude signs requesting 1D if under 18 or grahic health wamings on tabaco padages.




SMOKING

CAUSES STROKE
QUIT SMOKING TODAY
ALL 311.0R 1 1-866- NYQUITS

e Realistic photo or illustration
that depicts negative health
consequences of tobacco use

* Does not include graphic health
warnings that appear on
tobacco products or signs
requesting ID if under 18
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Answer these questions
about cigarettes

* The next set of slides will guide
you through key questions
related specifically to cigarettes.

CIGARETTES

12. Answer these questions about cigarettes.
2. Any cigarettes sold here?
b. Menthol cigarettes sold here?
<. Any cigarettes (menthol or non-menthol) within 12 inches of toys, candy, gum,
slushy/soda machines, or ice cream?
d.Cigarette ad (menthol or non-menthol) within 3 feet of the floor?
. Any cigarette price promotions?
f. Any menthol cigarette price promotions?

Of DO
FEF B0
opp pop
§8% 5%
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Any cigarettes or menthol
cigarettes sold here?

 Select Yes if cigarettes (any kind) or
menthol cigarettes are sold at the

store
* |f cigarettes or menthol cigarettes are
usually sold but are currently “out of
stock,” select Yes

* |f there are no cigarettes or menthol
cigarettes sold at the store, select No

* Please ask the cashier in stores
where tobacco products are not
visible to customers




PEERS AGAINST Any cigarettes or menthol
‘|' B A E [: ﬂ igarettes within 12 inches of youth
: products or 3 feet from floor?
e Select Yes if cigarettes (any kind) or
menthol cigarettes are within 12
inches of youth products or within 3
feet of the floor
* Examples in next slide.
* |f there are no cigarettes or menthol
cigarettes within 12 inches of youth

products or within 3 feet of the floor,
select No



Tobacco product within 12 inches (approximately two hand lengths) of toys, candy or gum.

Look carefully at the cigarette display
12 inches is roughly equal to two hand
lengths

Do not count cigarette advertisements
near toys, candy, etc.

Select Yes if any cigarette (menthol or
non-menthol) is within 12 inches of
question items

If there are no cigarettes (menthol or
non-menthol) within 12 inches of
guestion items, select No



* Look on door, near counter and
around store entrance

* Do not include advertisements
outside of the store (e.g., sidewalk
signs) or behind the counter

* Select Yes if any cigarette (menthol
or non-menthol) advertisement is
within 3 feet of floor

* If there are no cigarette (menthol
or non-menthol) advertisements
within 3 feet of floor, select No

PREMIUM
CGARETTES
=

|
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* Select Yes if there is a visible
cigarette or menthol cigarette price
promotion inside or outside the
store

* |f there are no cigarette or menthol

cigarette price promotions inside or

outside the store, select No

CIGARETTES

12. Answer these questions about cigarettes.
2. Any cigarettes sold here? 0, Yes
©. Menthol cigarettes sold here? O, Yes

0O, Yes

. Any cigarettes (menthol or non-menthol) within 12 inches of toys, candy, gum,
slushy/soda machines, or ice cream?

000
§% %



Special price: Indicated by terms such as
“special value”, “discount”, “cents off”, “on
sale”, “reduced price”, or “limited time offer”

Multi-pack discount: An offer to purchase more
than one item that results in a lower price (e.g.,
buy-one-get-one free, get S free when you buy 3,
pay S__ when you buy more than one)

Signs or package labels that indicate sale
(cents or dollar-off), discount, time-limited
or trial offer

— Can be hand-written

Do not need to know difference between
special price and multi-pack discount price
promotions

Look outside the store on windows, doors,
side of building or sidewalk for price
promotions if none are visible in the store
for a tobacco product




PEERS AGAINST

T@BACCO

OTHER PRODUCTS

2.Sold here?

b. Flavored products?

c. Singles sold here?

d. Advertised for less than $1?

. Product within 12 inches of toys,

candy, gum, slushy/soda
machines, or ice cream?

f. Product ad within 3 feet of floor?

0. Self-service display?

h. Any price promotions?

i. Cross-product promotion with
cigarettes?

Other Products

* The next tab is dedicated to specific product
questions.

Cigarillos

* Cigars

Smokeless

E-cigarettes

* There are a lot of options, so take your time
and make sure you select the appropriate
choice.




PEERS AGAINGT Products

T B A E E m * Focus on one product at a time

e Work down the columns to answer the
guestions

* As you become familiar with this
form you may develop your own
method for answering the questions

* The next set of slides addresses the

following concepts:
* Product placement
e Advertisement placement

* Price promotion

OTHER PRODUCTS 13. Gigarillos/little 4. Large cigars 15. Smokelessies. 15, E-cigarettes

chew, snuff, Q.w . .
— ohe o o om Ooe e ow on l° Self-service display
b. Flavored products? O,Ys O,No DO, Yes ONo [0Yes DONo [OYes [O,No . .
~Sogessoers D= O * Cross-product promotion with
d. Advertised for less than $12 O,Yes [,No
e-myf‘gﬂ:zwmdm O,Ys O,No [O,Ys O/No [OVYes ONo [ Yes [O,No Clga rettes
machines, or ice cream?
f.Productad within 3feetoffioor? ~ [J,Yes [J,No [ Yes [,No [, Ys [O,No (I, Yes (I No
g. Self-service display? O,Yes O,No O Yes 0O,No O, Yes 0O No
h. Any price promotions? O,Yes O, No O,Yes O,No 0O Yes 0O,No
1. Cross-product promotion with O,Yes ONo [ Yes 0O No
cigarettes?



——— S —

SWISHER SWISHER
SWEETS SWEETS

SWISHER SWEETS

WINE

EBERRY __

ARQMATIC

CIGARS

HONEY-
BERRY

SURGEON GENERAL WARNING: Cigal

SURGEON GENERAL WATTLCe
igars Are Not A Safe
Cigarettes.

o e e e et § __._'L, T

PHILLIES

PHILLIES




WARNING
This product is not &
safe alternative
10 Copaceiles

Mar“mrq

6 SPIT.FREE TOBACCO POUCHES )

WARNING




Examples of flavored e-cigarettes

8 Menthol and tobacco are not considered flavors



* Displayed so customers can take
tobacco product instead of asking
clerk for assistance

* The opening must face the
customer

* Do not include

* Products that face the customer but
that are behind the counter

* Products that are on the counter but
are protected by a display case

» Cigarettes (menthol or non-menthol),
chew, snuff, dip or snus that are
self-service







Some brands sell multiple tobacco products,
therefore you might see signs that advertise
more than one type of tobacco product.

Marlboro

loves company

e

SRR

’ L
o“(. ‘|',;U-.'““
| Swiiki#
pr——)

This sign advertises:
-Cigarettes — non-menthol

-SnNus



* An offer to purchase any brand of cigarettes
(menthol or non-menthol) that results in a
free or discounted price of any brand of
smokeless tobacco (e.g., chew, snuff, dip or
snus) or e-cigarettes




PEERS AGAINST

TEACCH

Let’s practice...







| / Specna] Blen

Price Valid on Select Va

Not a price promotion because it is only stating the
price of the product.



aliil Ll 11a-11b: WIC and SNAP

T ﬂ ﬂ A [: [: w accepted here?

* Ask cashier if WIC or SNAP (i.e., food
stamps, EBT) is accepted if there is no
visible sign OR examine store for WIC
and SNAP logos

» Select Yes if WIC or SNAP is accepted

e Select No if the store does not accept
WIC or SNAP



* WIC stands for Women, Infants and

f\'f,\\‘ Children

A <) * Special supplemental nutrition
A el program tat provides food to
\( g women, infants and children who

may be nutritionally at risk
WIC * WIC symbol differs state by state
* Look for WIC symbol on
 Windows/doors

e % | * Near cash register
wu«tnvon;:uens/a«:;:oscupoues Ny .1 ° FOOd price Iabels

WOMEN - INFANTS - CHILDREN

Y.




R

‘ WE ACCEPT [ Supplemental

EBT , BN EE

)
Assistance
Program

Putting Healthy Food
Within Reach

Nt ot

e Lam
5\100\’9‘;3“& pro% q(am\
pss! P 4 (_?//"é s
M

Referred to as food stamps
SNAP= Supplemental Nutrition
Assistance Program
* Provides financial assistance for
purchasing foods to low-income
people in the U.S.
Funds for SNAP can be placed on a
payment card called an Electronic
Benefit Transfer Card (EBT)
Look for SNAP, food stamp or EBT
symbol on
 Windows/doors
* Near cash register
* Food price labels



Be discrete
Begin outside

Leave non-necessary research material in the car
* Will minimize distraction for yourself and help you stay less noticed

Once inside, begin with perimeter of store
* WIC/SNAP, pharmacy, alcohol

If approached by outlet staff, be honest and present study letter
e Student-led project to document and understand the tobacco
environment
e Will help students learn about their environment
e Serve as a tool to create a healthier campus environment

Stay confident, cool, and collected &
* |f asked to leave, thank them for time in the store and complete as much
information as possible upon returning to vehicle.



PLLHs ABAINoT Congratulations, you have
T B A [: [: m completed the training!

* Take this time to review any
concepts you'd like (e.g. price
promotion, cross-product
promotion)

* Feel free to review these slides at
any time during your data collection

* |f you have any questions, please

contact:
* Ana Herrera at
analauraherrera@utexas.edu
Or
* Dr. Keryn Pasch at

kpasch@austin.utexas.edu



mailto:analauraherrera@utexas.edu
mailto:kpasch@austin.utexas.edu

